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Research on Relationships between Heterogeneity

E-commerce and Service Enterprises Export
WANG Zhixin

( Information Management College The Central Institute for Correctional Police Baoding 071000 China)

Abstract: By the World Bank’ s enterprise survey database this paper analysis the influence of the the electronic com—
merce to service enterprises export in our country under the perspective of heterogeneity from micro level. Regression results u—
sing the general econometric model show that the electronic commerce significantly affect service enterprises export choice ex—
ports volume and export intensity in China. These results not only do not change with the increase of other variables but also do
not change with the change of regression method the selected samples and export type. They keep strong robustness. In addi-
tion this paper explores the internal mechanism of the effcet of the electronic commerce to service enterprises export choice by
cost effect synergies and reengineering effect and of the effcet of the electronic commerce to service enterprises export volume
by competition effect choice effect and screening effect. The conclusions have an important role to play the electronic commerce
in fostering economic momentum and improving the export competitiveness of service enterprises in our country.

Key words: electronic commerce; service enterprise; exports; heterogeneity; trade intermediary



