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Social Capital and Political Connection of Chinese Family
Business O wners in Modern China: a Case from Liu Hong Sheng
Yao Qingtie
( School of Economics Nanjing University of Finance and Economics Nanjing 210023 China)

Abstract: Soon after its taking the China Merchants Steam Navigation Co. Lid back to state-owned enterprise the govern—
ment of Republic China invited Liu Hongsheng a famous family business owner in Shanghai then to work as the general manag-
er to change its condition of suffering from a loss. This paper however focuses on such an employment to find out how Liu’s
political connection activities work its reasons and how did it try to get the support from the government while trying to pre—
vent his own family business from being robbed by the Republic Public from the perspective of social capital. The final result
turns out to be that the support through such a political connection was quite limited as the social capital was not strong enough
while Chinese Merchants didnt change much as its problems was too much to be changed.

Key words: Liu Hongsheng; family business owner; social capital; political connection



