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The Present Situation and Countermeasure R esearch on the W e—chat
Platform of the Communist Youth League in Colleges by
M ultidisciplinary Perspective
Qin Shaohua
( The Department of Propaganda Nanjing University of Finance and Economics Nanjing 210023 China)

Abstract: The We—chat platform of the Communist Youth league in colleges developed rapidly which builds three-dimen—
sional architecture in form becomes a new carrier of propaganda and highlights thoughts leading and services; The focus groups
turns to multivariate and different. But there are constraints of the following problems: The official attributes do not agree with
the original idea the service can not ensure customer’s satisfaction The lack of original so less people browsing the institu—
tion lag lead to lack of professional talents. In order to ensure the development from the view of histological observation we
should strengthen the appeal to youth. From the view of marketing observation we should consider the diversity of the audi—
ence. From the view of psychology observation we should grasp the youth and improve the expression pattern. From the view
of management observation we should perfect the system and inspire vitality.
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