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Impacts of Interest Rate M arketization on Risks

of Commercial Banks in China

—FEmpirical Analysis Based on Panel Data M odel

ZHANG Yuting

(School of Economic Fujian Normal University Fuzhou 350108  China)

Abstract: The process of interest rate liberalization in China has taken a breakthrough in recent years. In this process

there are some impacts and risks on commercial banks and the risks are added up by interest risk credit risk operational risk
and so on. Using the panel model and annual datas of 13 commercial banks from the year 2008 to 2013 this article analyzes em—
pirically the influence of interest rate marketization on Chinese commercial banks. The conclusion is that the marketization of
interest rate has a rather limited impact on commercial banks from the perspective of deposit-Hdoan difference and there are even
some contradictions in the conduction mechanism. The discordancy of this study and the phenomenon exposes defects of the in—
terest conduction mechanism of China. Therefore our country should take interest rate marketization revolution steadily and
timely. At the same time commercial banks should strengthen the corresponding mechanism and establish new earning model in

order to confront various risks in the interest rate marketization process.
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