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Reconstruction of Legal Protection System of Geographical Indications
under the Background of Rural Revitalization Strategy:

Reflection on the Existing Multiple Legislative Models

CHU Min' XU Na' JIANG Youyu®

(1. School of Law Nanjing University of Finance and Economics Nanjing 210023 China;
2. Industrial Promotion Division Jiangsu Intellectual Property Office Nanjing 210017 China)

Abstract: In the report of the 19th national congress of the CPC the “strategy for rural revitalization” was put forward
defining strategic direction of doing a good job in work related to agriculture rural areas and farmers in the new era and accel—-
erating modernization of agriculture and rural areas. Empirical study and economic analysis indicate that geographical indica—
tions plays a leading and promoting role in rural revitalization. At present geographical indication protection in China adopts
multiple legislative model of trademark law and administrative rules. The legislative level is different the concept is confused
and the right boundary is not clear which seriously affect the advance of geographical indication protection work. Based on geo—
graphical indications right characteristics this paper compares and analyzes causes of the two different geographical indication
protection systems in France and the United States and their reference value to China and puts forwards necessity and nationali-
ty of integrating current multi-management and protection mode and constructs special geographical indication protection law
namely the Law on the Protection of Geographical Indications. The law should unify the concept of geographical indication ex—
plicit the right attributes and define the scope of protection unify the registration conditions and review procedures for geo—
graphical indications standardize the use and supervision of geographical indications and strengthen the protection of geograph—
ical indication right so as to promote the development of agriculture and country economy.

Key words: rural revitalization; geographical indication; trademark rights; legal protection



