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How to Ease the Structural Imbalance of R&D Investment in China?
WANG Hai XIAO Xingzhi YIN Junya

( Center for Industrial and Business Organization Dongbei University of Finance and Economics Dalian 116025 China )

Abstract: Considering the reputation capital we divide the enterprises into research-eriented and experiment-eriented
enterprises on the basis of R&D investment structure and explore how to ease the structural imbalance of R&D investment
through mathematical models. The results show that the quality improvement in experiment-oriented enterprises will encourage
them to improve their basic and applied research but the quality improvement in research-oriented enterprises will restrain
their own research investment. The imperfect of Chinese public services uneven distribution of wealth and distortions of con—
sumption concept have made this influence more serious inducing the “Matthew Effect” on the innovation performance. In
addition reputation effect will increase the R&D investment motivation of enterprises. Therefore we believe that on the one
hand the government may improve the reputation mechanism to guide enterprises adjust their R&D structure. On the other
hand the government should properly participate in basic and applied research in the early stages of innovation strengthen
existing patent protection system improve the screening mechanism of quality guide consumption concept and broaden finan—
cing channels for enterprises to induce enterprises to become research-oriented.

Key words: basic research; applied research; experimental development; quality; reputation; enterprises” innovation



