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Preliminary Discussion on the University Donating System from the
Perspective of Marketing Ideology

Zhu HonglLiang
(Hohai University Nanjing 210098 China)

Abstract: The share of social donations to universities in China is rather small but it has great potential of development.
It is of great necessity to introduce the marketing ideology into the university donating system. Universities should undertake
more responsibilities in cultivating awareness of product marketing such as university brand awareness “market awareness ”in
society supply and demand awareness awareness of making low profit but high volume sales responsibility awareness etc.
Under the atmosphere of all-personnel participation universities should establish the donating system that fits business stand—
ards and simultaneously abides by the law for higher education development. Meanwhile a sound system needs to be built up to
guarantee the operation of university donating system.
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A Research on ODI and Industry Upgrading Based on Industrial Policy

Wang Fei Zhu Zhang Zhuang Lei
(School of Economics and Management Southeast University Nanjing 210096 China)

Abstract: With the increasing fast pace of China’s ODI this paper is aimed to explore the mechanism of Outward Foreign
Direct Investment (ODI) basing on the existed literature. Specifically the “standard structure” model of Chenery and the data
of ODI from 1995 to 2014 are combined together to try to establish the empirical analysis model. There are two main conclu—
sions: ODI can really promote industrial upgrading but not noticeable; the implementation of “Go out” as well as other related
industrial policy has positive relationship with industrial upgrading.

Key words: outward foreign direct investment; industry upgrading; industrial policy; standard structure model



