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The Operating Mode of Crowdfounding Website from the
Perspective of Long Tail Theory

Based on the “Zhongchou. com” Case Study
Zhang Yun

( School of Journalism Nanjing University of Finance and Economics Nanjing 210023 China)

Abstract: The core idea of crowdfounding mode is to rely on the platform. Its emotional tone is to attract the individual
strength to realize the dream and its feedback form is “buy and pre-order”. Since the crowdfounding mode is leaded into Chi-
na many companies begin to build a platform to develop the internet crowdfounding but the development is relatively slow.
Based on the study of “Crowd founding Site” we screen and analyze the crowdfounding sites” practice in China and try to ex—
plore the crowdfounding sites” model and prospects in China from the three forces of long tail market namely the production of
universal tools universal communication tools and the force to connect supply and demand with marketing theory.
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