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A Study on the Factors of Customer Satisfaction of Domestic B2C
Shopping Sites
—Based on Empirical Analysis of Jingdong Mall

Qiao Jun Kang Yulan
( School of Marketing and Logistics Management Nanjing University of Finance and Economics Nanjing 210023  China)

Abstract: With the rapid development of online shopping B2C online shopping platform becomes faster and faster how
to maintain a high level of customer satisfaction and further enhance the purchase increase corporate profits have gradually
been focused by the commercial sector and academia. Based on the model and factors of online shopping satisfaction this arti-
cle intends to propose amendments to the B2C online shopping customer satisfaction model and finds out more factors in line
with the current trend of B2C online shopping features. This article finds that the quality of goods the price paied logistics
support on-line operation service network interaction network security personalized service respectively both play a role
in promoting B2C online shopping satisfaction and their degree of influence reduce in turn; logistics staffs attitude shopping
sites provide 24h customer service or not the possibility of allowing consumers setting pages according to personal preferences
do not affect the consumer B2C online shopping satisfaction; different online shopping groups have different awareness of satis—
faction.
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Pension Treatment of China Impact on the Happiness of the Elderly Group
Liu Lingling Wang Ke Ren Bin
( School of Economics Southwest University of Political Science and Law Chongqing 401120 China)

Abstract: This paper empirically examine the influence of the pension treatment on well-being of the elderly in our coun-
try based on 173 questionnaires survey data. We find that pension plays a significant impact on well-being of the elderly name-
ly 1% increase in the pension treatment level will be associated with an improvement in the well-being of the elderly rating of a—
round 4.15%; at the same time the influence of pension treatment on the well-being of rural elderly groups significantly grea—
ter than the influence on the well-being of urban elderly groups namely 1% increase in the pension treatment level will be as—
sociated with an improvement in the well-being of urban elderly groups rating of around 3% and an improvement in the well-be—
ing of rural elderly groups rating of around 4. 6% . The conclusion of this paper is robust and useful to promote the construction
of China’s elderly welfare and the regional configuration of social welfare resources.
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