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Amercican Internet Crowdfunding and Its Enlightment to China

PEI Ping'

SHI Xiaoliang2

(1. Nanjing University Nanjing 210093  China; 2. University of Illionis Urbana-Champaign 1161801 America)

Abstract: Along with the introduction of JOBS Act with the assistance of internet platform and big data technology internet

illustrates the cases of two famous crowdfunding platforms in the USA

crowdfunding market in the USA has been greatly expanded and become one of the major methods for individuals and small—
scale entrepreneurs to finance for their projects. In the context of the rapid development of internet finance and entrepreneurs”

eager desire for fund in China this essay introduces the current situation of the development of American internet crowdfunding

Kickstarter and AngelList and concludes the enlight—

ment to internet crowdfunding in China in order to promote its development.

Key words: the U. S; internet crowdfunding; mode; enlightment
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