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Studies on the Evolution of Platform and Industry Chain:
Based on the Sample of Cell Phone Industry in China

TIAN Honggang
( School of Economics Shandong University Ji’ nan 250100 China)

Abstract: Mobile communication technology Internet technology and the change of the identity and status of the sellers and
the buyers had caused deeper social labor division within the scope of the world. The platform is different from company or the
market as a form of resource allocation to different segments of the industry chain through dynamic evolution of its own promo—
ting system evolution of industry chain architecture. In the production link of industrial chain the platform plays role in key en—
terprises constantly breakthrough and fuzzy enterprise boundary to get the dynamic evolution from internal platform implemented
by the manufacturer to supply chain platform and to industry platform. In sales link of industrial chain thanks to the rapid devel-
opment of Internet and mobile communication technology the single market platform( such as the entity stores) the bilateral
market platform( such as large shopping malls or supermarkets) and sales platform( such as electric business platform) have been
born making sales link of industrial chain is relatively independent and are more diversified. Because of the limitation by tech—
niques the different platform in different periods match and promote industrial chain evolving and finally form the “platform +
community "loosely coupled system of industrial architecture.

Key words: platform evolution; industrial chain transmutation; community



