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Dimension of Ideology in Habermas’s Theory of Lifeworld

MEI Jinghui ZHOU Boran
( School of Marxism Nanjing University of Finance and Economics Nanjing 210023 China)

Abstract: Habermas's concept of lifeworld includes three dimensions: cultural tradition social norm and personality
which is the main field to realize social integration. According to the definition of ideologyconcept in Marx's classic works ide—
ology as superstructure of idea is embodied in dimensions of social consciousness such as philosophy religion political and le—
gal thought ethical and moral thought and literature and art. Ideology can unify peoples thought regulate people’s social be—
havior and educate social members which are also contained in the lifeworld. Based on Habermas's lifeworld theory this paper
analyzes production and reproduction of ideology in the lifeworld explains the colonization of the lifeworld from the perspective
of ideology and explores solutions to challenges of modernity faced by ideology through the theory of communicative action and
expounds relevant enlightenment on the shaping of Chinese cultural confidence the construction of a better lifeworld and the
construction of the discourse power of mainstream ideology in the current new era.
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