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TMT’ s Innovation Intention Decision-Making Ability
and Firm’ s Innovation Performance of Venture Enterprises:

Moderating Effect of R&D Organization Level

LI Jun' LIU Zhidi' WANG Zhenyuan' WANG Lu’
(1. Faculty of Economics and Management East China Normal University Shanghai 200062 China;
2. Subsidiary Shenwan Hongyuan Securities Shanghai 200002 China)

Abstract: Based on the perspective of “motivation” and “ability” this paper constructs a theoretical model of innovation
promotion of venture enterprises based on innovative characteristics of Top Management Team( TMT) . Taking GEM enterprises
as the research object the paper empirically analyses impact of innovation intention and decision-making ability of TMT on in—
novation performance of venture enterprises. Results show that innovation intention and decision-making ability are positively
related to innovation performance of venture enterprises. Among indicators of decision-making ability average education level
and social relevance of the TMT have a significant positive effect on innovation performance of venture enterprises while the
high professional heterogeneity of the TMT is not conducive to innovation. The R&D organization level plays a positive modera—
ting role between decision-making ability of TMT and innovation performance of venture enterprises but moderating role be—
tween innovation intention of the TMT and innovation performance of the venture enterprise is not significant. Therefore ven—
ture enterprises should pay attention to improving the innovation intention of the TMT and appropriately add talents with high
education and rich social capital to the team so as to improve the decision-making ability of the team and promote the contin—
uous innovation of the enterprise. At the same time improving the R&D organization level should be paid attention to so as to
provide guarantee for the implementation of the innovation strategy of the enterprise.

Key words: TMT; innovation intention; decision-making ability; innovation performance; R&D organization level; ven—

ture enterprise



