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A Study on the Influence Mechanism of Paradoxical Leadership

on Employee Voice Behavior
QIN Weiping JIANG Yan WU Yuanyuan HU Fan

( School of Business Administration Nanjing University of Finance and Economics Nanjing 210023 China)

Abstract: Employees a key factor in the development of enterprises have been widely concerned by scholars on how to
promote their advocacy. Leaders and their leadership styles have become the focus of academic attention as the most direct fac—
tor affecting employees’ voice. In recent years paradoxical leadership a new style of leadership unifies the behaviors that
seem to be contradictory in the organization providing a new opportunity to explore the impact of leadership on employees’
voice from a local perspective. Based on the social exchange theory this paper builds a theoretical model of paradoxical leader—
ship and employees’ voice. With effective questionnaires of a total of 127 team leaders and 490 team members from 32 compa—
nies in Jiangsu Zhejiang and Guangdong multidayer linear model is used to test related hypotheses. The results have found that
some of the dimensions of paradoxical leadership have contributed to employees’ voice and at the same time the relationship
between some dimensions of the leadership style and employees’ voice is moderated by DLMX. This study has important practi—
cal implications: when faced with complex management issues leaders should look at the internal and external working environ—
ment of the organization and the opportunities and challenges they face with a balanced view of Yin and Yang.

Key words: paradoxical leadership; employees’ voice; differentiation of leader-member exchange



